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About 
AGA Members

Employers

Other 1%

Local Government 14%

State Government 31%Federal Government 32%

Students 1%

Retirees 7%

Academia 2%

Private 12%

Certified Internal
Auditor 2%

Certified Government
Financial Manager 31%

Certified Public 
Accountant 23%

Unknown/None 40%

Other 2%
Certified Fraud
Examiner 2%

Professional Designations Held

Auditing 30%

Accounting 28%

Grants/Fraud/
Reporting/Other

4%

Budgeting 4%

Consulting 11%

Admin/Mgt 6%

Areas of Responsibility

Financial 
Management 

6%
Systems 3%

“The networking and information available through
AGA every day ensures that you are ready for changes
in the field. It’s very important to always be aware of
what’s going on, from all sides. The greatest value of an
AGA membership is being connected to the people, infor-
mation, news and leaders important to us—all the time.”

—John Hummel, CGFM, Partner, KPMG

“Financial management in government today changes at
the speed of light with more risk than ever. AGA opens
opportunities for networking, training, research and
development to help each other share the load. We’re in
this together, and it’s nice to know that I can count on
my AGA friends and colleagues for help.”

—John J. Radford, CGFM, Controller, State of Oregon

Unknown 8%




