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In today’s attention economy emails aren’t having the impact they used to, and many hesitate to answer the phone. A social media presence ensures your chapter shows up where your members – and potential members! – already are. 
Goals
· increase membership awareness and value
· highlight chapter activity and member engagement
· build a community across national + chapters

Streamline
Focus on 1–2 main platforms. AGA recommends LinkedIn as your primary channel. Some chapters find success on Instagram and Facebook as well. 
Tip: It’s better to do 2 platforms well than 5 poorly.
Keep your posting schedule manageable and consistent. Aim for one or two posts each week. Platforms to schedule posts ahead of time can help set up a campaign for upcoming events. 

Presence
Social channels are your public face. Just like a shop has store hours, or a restaurant posts their menu, make sure any upcoming event you are posting about includes links to register or learn more. 
When someone lands on your page, can they determine who you are relatively quickly? If someone new wants to attend your regular meetings, can they find dates, times, and locations without too many clicks?

Aesthetic Focus
Consider a cohesive look for your socials, including consistent color scheme, and photos that enhance your Chapter’s image – not too dark or too blurry. 
Suggestions:
· event photos of smiling faces, cropped to avoid any potential empty seats or adult beverages
· speaker photos, especially to announce their upcoming speaking session
· simple graphics with only 2-3 colors and only 1-2 fonts (tools: Canva, Adobe Express)
Balance the length of the copy you plan to include: too long and it will get truncated, too short and you risk not providing enough information. If using AI to help draft, request copy that is friendly, professional, and concise. 
Content Focus
AGA Chapters, leaders, and members are always welcome to share posts from AGA National. Please help amplify our message!
When planning your own content, use a few consistent content categories to simplify brainstorming and content collection:
	Member Spotlights build community and a culture of celebration.

· chapter leader profiles
· member achievements
· highlight volunteers
	Educational Content shows thought leadership and provides value. 

· tips from experts
· industry news
· short learning insights

	Chapter Highlights foster a sense of belonging and show what your chapter is doing.

· photos from chapter meetings
· volunteer activities
· upcoming events (including link to register)

	Member Benefits remind members why the association matters.

· training opportunities
· certification
· networking benefits



Consent is key. If posting a photo of a single person or a small group, make sure they are okay with it. 

Optional: Hashtags 
Hashtags help the public find content related to their search. Select 3-5 hashtags to use consistently.
Examples:
· #AGALocalChapter
· #ProfessionalDevelopment
· #MemberSpotlight
· #Volunteer
Tag AGA’s national account in your post so we can see it, share it and help amplify your message! On LinkedIn and Facebook, type @AGACGFM in your post. It should pop up as a clickable tag.

Simple Rule to Remember:
Educate. Promote. Celebrate. If a post accomplishes at least one of these, it is likely valuable to your chapter members!

AI disclosure: this document was initially drafted with ChatGPT before substantial human editing.
